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Winter biahs be gone

Get ready to get better at ECFWA seminars

e want to give you more!
‘ N f Iore 1deas, more tools,
more ways to do your joh,

even better

Judging by the turnout of the series
ofthree professional development
seminars held last year — and hangers
on1 for the group dinner after —we're
doing it agai.

The ECFWA “Get Better” Seriesis
set. We've planned three semminars for

2002 —wath a subject for everybody to

zet hetter at All serninars wall he held
at the Ontario Govemment Building,
One Stone Eoad in Guelph
#1
Cheunper, helles, fuster:
A guide to getting into
digital photography
et all the zoods from our panel of
users, sellers and proponents.
Tuesday, February 12, 2002
COmne Stone Road, Gudph,
&6 PM
ffollowed By pap- porr-own-weap ey
it local Guelph mib)

inside the nib

Prez Bez

Art Bhrling wins CAMA honour
Mews release survey says
Niblets

CIFES lundheon = peaksr

Fromi the CFWE archives

M S

: morming of September 11, 2001 —

#2

event..other than free
food?

We'll hear from hackes and flacks
about what makes a winmng event
from hoth perspectives.
Wednesday, March 6, 2002

Cme Stone Koad, Guedph,

4-6 PM pap-porr-way pub divner fo
follow)

#3

Look who's NOT tulking
Is ag communications being
cheated by a shrinking
source base?

Whal nmkes a grest medin

Find out fom our panel discussion
representing farm media national
radin, gowvernment, industry and a
fartner ahout how the source hase
has changed.

Tuesday, April D, 2002

One Stone Road, Gueph

d-0 PM {pap-pour-way pub divmer fo
Jollow)

We're keeping the prices the same

: aslast year, Members $10/session or
: $25 for the senes when you pre-regis-
: ter. Non-members: $15/session or

: $40/senes Register today by contact-
! ing Karen Lewis by phone (905) 875-
3070 xz 243 or lewas@ad culture. com

A breakfast they’ll always remember

: This group of ECFWA members will never forget where they were on the

: innocently enj oying a complimentary hreak-
! fast on opening day of Canada’s Cutdoor Fartn Show while the world changed
i around thern.

Fhofo! Jae Robinsom
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Prez Sez...

Andrew Douglas
ECUFWA Fresident

Writing, meetings, more writing.

It's easy to forget to put your pen
down and think ahout professional
dewvelopment — especialy through
the winter, one of the busiest times
of vear for ag communicators,

Mewver fear, for your ECFWA
executive 1s looking out for wou. We
decided that prowiding more oppor-
tunities for professional development
1z one way ECFWA could become
even more relevant to 1ts members.
S0 once again we've put together a
lineup for the wanter traiting semi-
nars that address 1ssues we're facing
as farm writers.

Chir first seminar addresses digital
cametas — a tool that 13 starting to
replace film in newsrooms across the
country. Michael Raine, award-win-
ning photojournalist from the
Western Pradhicer, will help demys-
tifyy the subject on Fehruary 12,

With fewer farm journalists media
events get harder to plan. Itz a
fack’s worse mghtmare to have a
client reading from a news release to
an empty room and ahack’s fastra-
tion to attend a meeting that doesn’t

produce copy. Our second event wall
feature ag journalists and PR profes-
sionals trading ideas on how to make
akller news event.

Chr third seminar wall answer a
tricky question: Are we as ag com-
mumcators facing a shrinlang source
hase? Certainly on the livestock side
it's getting tougher to get large cotm-
mercial operators to go on the
record, especidly when they ve
dready heen branded as factory
fartmers by urhan media. Many of us
end up gquoting the same easy-to-use
sources. Are there too few ag experts
to go around?

Stay tuned for even more leamning
opportunities. We're working on
putting together another must-attend
event for our AGM on May & We're
dso planning to resurrect the popular
summer hus tour — complete with
owernight stay.

Mow, get hack to wiiting,

Andrew Douglas
Assaciate Bditar
Crnapatry Gride Myguzineg

Art Stirling:
2001 Agri-Marketer
of the Year

ong-time farm wnter member

and supporter Art Stiding of
Fioneer Hi-Bred Limited has been
named 2001 Agri-Matketer ofthe
Year by the Canadian Agri-
IMarketing Aszsociation, atits ati-
al awrards cerernony held in
Mowvember 2001,

Art’s marketing innhovation,
exemplary leadership and inpas-
sinned involvement have touched
the breadth of the agn-food indus-
try. He joined Fioneer in 19835, and
has rizen through the organization
to his current position as govem-
ment and 1ndustry relations manag-
er. Artis the chief lisson between
the company and key government
departments, trade orgamzations,
reculatory agencies and industry
Troups.

Art has alzo taken on an integral
rolein helping Canadians reach a
deeper understanding of modemn
agriculture and hiotechnology. He
represents Fioneer on the hoards of
directors of BIOTEC anada, the
Food Biotechnology
Communications Network and the
Canadian Food Infommation
Councl, and 15 active in the
Canadian Seed Trade Association
and CropLife Canada dedling with
maty of the 1ssues this sector
faces.

A11’s marketing accomplish-
tnents have a decided educational
bent too. He was instrumental 1n
leading a campaign to enhance the
University of Guelph’s agncultural
communication program, which
encompasses the nationally recog-
nized Students Promoting
Awrareness of Research Knowledge
(SPARK) program.
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Don't just sit there, wrife a news release
Informal survey shows pick up is fantastic

by Ohwen Roberis

f vou're debating whether to
1ssue arelease about some-
thing newsworthy you’ ve
doene or are about to do, delay no
motre — espectally if vou're 1ssuing
vour release electronically. In
the ag media, news releas-
es are getting lots of atten-
tion, and electronic releas-
es are hot.

Just before Christmas, T
informally polled a ran-
dorn selection of 10 editors
across the country, for a comnuni -
cations workshop I was involved
with at Ag'West Biotech in
Saskatoon.

I'm always extolling the virtues
of news releases, but it occurred to
me that in recent metm oty, no one
had asked editors if they were
using them.

Electronic releases hot

It turns out they are, in droves.
Especially electronic ones.

And they're geting a tonne of
them, too — provincial weekly or

editors I sampled are getting at
least 25 news releases a day {elec-
tronic, fax and shatl mal) & par-
ticulatly active day at one of the
weeklies will see that figure rise to
about 80 releases.

Faxzed releases, once the rage,
are losing their lustre. More and
totre releases are arriving elec-
tronically, ranging from a high of
“altnost all”™ at one western weekly
and 90 per cent at a western
monthly, to qust 10 per cent at an
eastern weekly. BEut the latter was
at anomaly; most editors said they

S receive 25 to 50 per cent of their
i news releases electrontcally, and
i those numbers are on the rise.

Butforme, the eye-opening

 response was the pick-up rate. One

One weekly editor said as mich as
30 per cent of the news in his paper
origindted with news releases.

. weekly editor sard as much as 50

. per cent of the news in his paper

D originated with news releases. That
was the high; the low was 10 per

| cent, the norm was 25 to 30 per
cent. It seemed some of this uptake
i could be attributed to electronic

| releases, which two editors told me
they liked because they were “easy
L to download directly into the pub-
lication”™.

How's that for an oppottunity

for editonial input?

Sharpen writing skills
meonthly newspapers and magazine :
ure for aminute. I'd say even the

' norm 18 incentive enough for news
providers (e.g., agencies, Universi-
| ties, companies, farm organiza-

' flons, commodity groups, you
natne if) to make sure their news-
- release writing skills are sharp.

Forget about the 50 per cent fig-

These figures also supportt the

suggestion that professional com-

! municators have a direct role to
play in the media, too, as well as a
L weighty responsibility —if media
iz trusting news providers to con-

L tribute so significantly to their

| publications and news programs,

i news providers have an obligation
to provide the straight goods.

Whether news release uptake

D equates to media influence is gues-
:tionable. But influence has become

Wortisome to our counter-
parts in the TS In
Howvember, the
Lericultural
Communications
Diocumentation Centre out
of the University of

TWizsconsin pointed to a study

:1in the Journal of Applied

i Communications that said U3 agri-
t cultural writers feel they're facing
increasing adwertizer influence on
teditorial matters (a 10-year study).

Advertisers are reportedly

: becoming more aggressive in
‘requesting editorial space — and
wiiters are seeing agricultural pub-
i lications increasingly catering to
advertisers.

Stick to the news

Likewisze, hints of exploitation

were the most itksome point
- among the editors I talked to,

“If yvou're sending new product

L information, the release should not
ke an ad and should not be written
tas such,” said one editer. Another
fwas more emphatic. “IF you want
to announce a product,” she said,
:“buy an ad.” From the west came
this adiice: “If it's cleatly promo-
tional, we are leery. The word

P fexciting” or ‘excited’ is generally
: the kiss of death.” And the final
fword goes to an editor from
Cintario: “Growers want to know

: how your news helps their busi-
‘ness. Show them.”
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John Muggeridge 15 making gov-
ernment speeches alot easier to lis-
ten to as Aorculture and Aon-
Food Canada’s latest speech writer
John is working from his home
office in Watetl oo, John can ke
reached at mugzendge(@em agrca

il

And more congrats in order, to

Paul Mahon promoted to Editor-
in-Chief of Outarin Farser

Let’s try that again. Plan vour
Mantime vacation for 2002 to
coincide with the CFWTF annual

Fredericton, HE.

il

i Orwen Roberts has landed a
"Surriver” -style wnting workishop,
. in Eenya He'll spend February and
i part of March teaching communi-
cations to 70 Canadian university

: students on a field studies program
there, where the topics include

. agroforestry and plant agriculture.

: He' d be happy to file a story or two
. from there!

— -

Lifetime member Murray G aunt
: has retired as chairman of the

Cntano Broiler Hatching Ege and
i Chick Commission after nearly 17
conference — Sept. 13-16, 2002 in | years as commission chair. Murray

1z replaced by poultry producer Tim
Eickard

Speaker set for media luncheon
at Toronto Farm Show

ECFWA memnbers are invited to attend the media reception and luncheon at
the 2002 Canadian International Farm Equipment Show on Tuesday, February
5, 2002, By now, you should have recerved more details as well as vour media
pass. If not, contact Sally Stewart at 1-800-607-1100 = 252

Guest speaker, Brian Hanff president & CEOQ of Agronix, Inc. Nutrient
Recovery Svstem, will present. From Urgeant Environmentad Threct to

Globedly Markeiuble Products.,

Agromzx Inc. 1z a hiotechnology company that has developed processes and
specialized equipment to convert orgamc residues, such as anmimal manures,
sewer sludee and other organics, into vaue-added products, incuding alterna-

tive fiaels, for agriculture and industry.

CIFES runs February 5—8, 2002, at the International Centre Toronto

{Mississauga) Ontano.

Froun the archives
The early years
of farm writing

Excerpt from:
The Sfory of Cancda’s Farm Bhiters
19551978 by Jack MeFherson

Fartn writers have long cons d-
ered themselves a breed apart. For
many vears, they had met informally
at major agricultural events and
erowled about the facilities and
material made avalable to them.
Occasionally one of more of them
would take action by making sug-
gestions, some of which were some-
times acted upon by the organization
concerned.

First concrete action for an orga-
nization for farm wnters came at the
anmuial meeting of the Aoricultural
Institute of Canadaheld in
Edmonton on June 20, 1955, T.A
(Totn JLeach, then CBC Farm and
Fisheries Producer for CEC
Vancouver, BV {Dick) Beamish
then wath the Western Producer in
Saslatoon; Jacl: Cram, Western
Editor of the Family Hervld in
Winnipeg; Frank Jacohs Editor,
Camadian Cattlemen, Calgary, and
Don Baron, Western Editor of
Cosgatry Guide, got together for a
hull zession and ended up deciding
to try to start a Canadian Farm
Whiiters’ Association (Western
Section) with the hope ther counter-
parts in Eastern Canada would fol-
lowr suit.

»‘tﬁ J‘V;-‘ 5 published up to four times a year
for members of the
Bastern Canada Parm Writers” Azsocation.
Flease submit information to the editor:

Jane Fokbimszon

Phone (519} 763-2293 ~ Pax (519) 763-2615

E-rnail: writers Bmglea

Check out'the CEWE website at wwwnofwica

ECFWA 200172002 Executive

Fresident + Andrew Douglas

Fasf Fresident * Blizaketh MeClung

Ist Vice-Fresrden £ » Bernard Tokin

dnd Vice-Fresident * Terry Boland

decrefary-Treasurer * Karen Lewis

MNepsletfer Bdrfor» Jane Fohinson
D¥rectors * Gary Lannin; Barry MacCormack,
Doug Feebles. Heather Rand, Chwen Foberts
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