	[image: image8.jpg]s itl

-





A publication of the Eastern Canada Farm Writers’ Association



	Volume III Issue 1

	Winter 2009

	IN THIS ISSUE
· Pres says
· Tips on using the listserv services


Opportunities: 

· Monsanto-CFWF bursary applications sought
· ECFWA Spring professional development workshop planned

CFWF Annual Meeting Highlights:

· Top honours for ECFWA members at conference
· Know your audience
· Musings with a message
Local Event Highlights: 

· Money and time well spent
· Dealing with climate change 

Member News: 
· Niblets
· ECFWA 2008-09 executive


	Pres says
Kelly Daynard, ECFWA President

	Greetings to all ECFWA members,

It’s been a busy fall in the agricultural communications world. 

In September, five ECFWA members (John Greig, Owen Roberts, Lilian Schaer, Kim Waalderbos and I) attended the IFAJ (International Federation of Agricultural Journalists) Congress in Slovakia, Austria and Slovenia. The congress attracted delegates from 29 countries and provided an incredible opportunity to meet fellow journalists and agricultural communicators from around the world as well as the chance to see agricultural practices in those countries. We all returned with many new contacts, hundreds of photographs and lots of ideas that we’d like to incorporate into our own congress in 2011. 

My thanks go to both Monsanto and the Canadian Farm Writers’ Federation (CFWF) for sponsoring the bursary that enabled me to attend this year’s congress.  Attending the IFAJ is an opportunity that all ECFWA members should try to experience and I would strongly encourage you to consider applying for the 2009 bursary. Next year’s congress will be held in Fort Worth, Texas, from July 31 to August 4 and I know there are a number of ECFWA members that are already planning to attend. Details are available at www.ifaj2009.com.
In October, I was pleased to see a large contingent of ECFWA members at the CFWF conference on Vancouver Island. My congratulations go out to the British Columbia Farm Writers’ Association (BCFWA) for hosting a stellar event. The conference attracted a record crowd of about 150 delegates and offered participants the opportunity to tour agricultural operations unique to that part of the country including cranberry, blackberry and tree-seedling farms. On another aquaculture tour that took delegates, by boat, out to a salmon farm, we even witnessed a family of four Orca whales swimming not far away. That’s something you never see on a farm tour in Ontario!

At the conference, many ECFWA members were also the recipients of awards in various categories.  They include Tom Button, Margaret Land, Jeanine Moyer, John Greig, Jamie Reaume, Chantal Fortier, Arthur Churchyard, Claire Cowan, Theresa Whalen-Ruiter, Allison Finnamore and Lilian Schaer.

Finally, thanks to ECFWA vice president Mary Baxter for organizing a tour for our members to the Biotron facility in London in early November. For those of us who had heard Amar Singh, Biotron’s former general manager speak at our annual AGM last May, it was a chance to see, first hand, the incredible work that they’re doing in this world-class facility.

Your ECFWA executive has begun discussing options for winter professional development seminars and for our 2009 Annual Meeting. Details on both will be sent out through the ECFWA listserv in the New Year. If there’s a topic that you’d specifically like to see covered, you can send your suggestions through to any member of the ECFWA executive.

Best wishes for a safe and happy holiday season.

Kelly
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	Tips on using the listserv services

	We’ve had a number of questions from new members recently on how the ECFWANET and CFWFNET electronic listserv and discussion group systems work – and what the appropriate content is for them.

The two services operate under different systems. New members to the ECFWA are added to ECFWANET by our organization and postings only go to our chapter’s membership.

Members are then responsible for adding themselves, if they choose, to the CFWF service which goes to members across Canada. You can subscribe to the CFWF service by visiting the CFWF website at www.cfwf.ca and clicking on the link accessible through the “About Us” button.

Both services are meant to provide a forum to promote opportunities to the membership. These can include job postings, training opportunities, ECFWA or CFWF events or workshops. They are NOT meant to be used for the distribution of news releases. 

To post to ECFWANET, simply send your information in the body of an email to ECFWANET@listserv.uoguelph.ca

To post to CFWFNET, send it to cfwf@htmlweb.com
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	Apply now for Monsanto-CFWF bursary to attend International Congress


	You could represent Canadian Farm Writers’ Federation at the 2009 International Federation of Agriculture Journalists Congress in Texas from July 31 to August 4, 2009. All you need to do is be a member-in-good-standing of the CFWF and win the international bursary. The bursary reimburses up to $2,500 in costs and is funded through the generosity of Monsanto Canada Inc. 
Applications will be accepted until Jan. 15, 2009.
For details visit: http://www.cfwf.ca/intlBursary.php
[TOP]


	ECFWA spring professional development seminar being planned

	Stay tuned: your ECFWA executive is planning a mid-February professional development workshop in the Guelph area. The theme will be “Understanding and using new forms of social media”. More information to come via www.ecfwa.ca and the ECFWA listserv.
[TOP]


	Top honours for Eastern Canada Farm Writers at national conference

	Fourteen ECFWA members were among those honoured as Canada’s best agricultural journalists, broadcasters, communicators and photographers at the CFWF annual meeting in October. 

In all, 42 awards in 14 categories were presented, with a total of $7,800 in prize money going to the winners. Winning entries were selected by a panel of 24 judges from across Canada and the U.S.,

including journalism professors and editors from mainstream publications – agricultural and

non-agricultural.

Here are our ECFWA winters, the award categories and sponsors for 2008: 

Television News Reporting

The Jack McPherson Award - Sponsored by Dow AgroSciences

Silver: Arthur Churchyard - University of Guelph Webcast: Building Bridges for Agriculture

Bronze: Claire Cowan - University of Guelph Agricultural Communications: Ontario Wheat

Producers’ 50th Anniversary

Radio News Reporting

The Tom Leach Award - Sponsored by Bayer CropScience

Silver: Arthur Churchyard - Farm Feature—CKNX Radio: Barcoding Agricultural Pests

News Release

The Alice Switzer Award - Sponsored by Farm Business Communications

Bronze: Theresa Whalen-Ruiter - Canadian Federation of Agriculture: Free maintenance decal

encourages farm safety

General Periodical

The Felix Schmaltz Award - Sponsored by Canadian Association of Agri-Retailers

Gold: Kevin Hursh and Allison Finnamore - AgriSuccess Journal

Bronze: Lilian Schaer - Ontario Veal Association: The Real Deal About Veal!
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Technical Feature

The Peter Lewington Award - Co-sponsored by Syngenta Seeds Canada Inc. & Innovative Farmers Association of Ontario

Gold: Tom Button - Country Guide: 7 Benefits of off-farm investing

Silver: Andrew Douglas - Country Guide: The power principle

Bronze: Peter Reschke - Ontario Farmer: Field tile irrigation stabilizes yield, recycles nutrients

Press Editorial

The O.R. Evans Award - Sponsored by Pioneer Hi-Bred Limited

Bronze: Margaret Land - Fruit & Vegetable Magazine: The origin of the product

Press Feature

The Dick Beamish Award - Sponsored by Monsanto Canada Inc.

Silver: Jeanine Moyer - Country Guide: When illness strikes

Bronze: Murray Tong - The Milk Producer: CLA: milk’s emerging miracle fat

Monthly Press Reporting

The Jack Cram Award - Sponsored by Canadian Seed Growers’ Association

Gold: Tom Button -Country Guide: Pioneer’s Hybrid

Bronze: Andrew Douglas - Country Guide: Who’s next?
Weekly Press Reporting

The Q.H. Martinson Award - Sponsored by Cargill Specialty Canola Oils

Silver: John Greig - Ontario Farmer: Low-sulphur fuels cause injection pump dilemmas

World Wide Web Site

The Henry Heald Award - Sponsored by Quarry Integrated Communications

Silver: Chantal Fortier - Canadian Farm Business Management Council: www.farmcentre.com

News Photograph

The John Phillips Award - Sponsored by Better Farming

Silver: Jamie Reaume - The Grower: A Pickin’ Good Time

Congratulations to all our farm writer award winners!
[TOP]


	
Know your audience
By Mary Baxter, Better Farming
Based on a presentation at the 2008 CFWF annual general meeting in Comox, B.C. 

	Editor’s note: Mary Baxter was the recipient of this year’s ECFWA bursary. The $700 bursary is awarded annually and provides funding to assist the winner with costs related to attending the annual CFWF conference. Mary has provided a number of articles and photos that will appear in upcoming Nib editions to share her learnings and experiences. 

* * * * * * *

As farm writers, we have a pretty good grasp of who is our audience, right?

Think again, was the message delivered loud and clear during a professional development session that scrutinized our target audience during the Canadian Farm Writers’ Federation’s October conference in British Columbia. Here are some of the speakers’ highlights:

John Morriss
When it comes to serving our farm audience, John Morriss, associate publisher and editorial director of Farm Business Publications, cautions against stereotyping. With the exception of race and recent nationality, farmers are a diverse bunch and a “reasonably close reflection” of the Canadian population. The farms they operate range from small to large, vegetable to commodity, conventional to organic.

We may reflect this diversity in our publications but Morriss isn’t so sure it’s being communicated well to the general public. The image persists of the farmer as large and small “C” conservative, opposed to gun control, evangelical church-goer and country music fan.

It’s not the only stereotype out there. For advertisers, the average farmer is 35 years old, holds a university degree, owns 5,000 acres inherited from Dad on which he grows grain, maintains a positive bank balance and possesses at least one $700 suit he wears to farm meetings. Morriss says there’s evidence our federal agriculture minister, Gerry Ritz, subscribes to this vision. That’s disturbing because Ritz is in a position to develop influential agricultural policy. 

The statistical observation that 80 per cent of production comes from 20 per cent of Canadian farms is what fuels the image of the modern farmer as a large acreage holder, he says. Yet those statistics include Hutterite colonies and concentrated livestock operations. Yes, farms are getting larger, he concedes. But they are still the minority: in 2003, Statistics Canada reported just under a third of the country’s grain production came from very large farms.

Moreover, to think that all farmers aspire to growing their farms by expanding their acreage isn’t realistic. “Rural Western Canada – I don’t think it will be totally empty” of farmers or people in the future, he says. However, those farmers “may be farming in many more different ways than we imagine.”

Morriss also cautions against making assumptions about what readers know. Agriculture is more diversified and specialized than it was 50 years ago. Jargon associated with one type of farming may not be familiar to those practicing another type. 

Those writing for urban audiences should also avoid making assumptions about readers’ knowledge of farming. He suggests the loss of specialized agricultural reporters at daily newspapers presents an opportunity for farm writers to engage this audience.

Maureen Osadchuk

Maureen Osadchuk is the manager of projects and communications for Growing Alberta, a non-profit organization that promotes her province’s agricultural industry to consumers, and editor of the organization’s flagship quarterly magazine, Food for Thought. Provincial government and industry groups fund the organization.

The magazine targets primarily urban audiences. They print 150,000 copies per issue (it is 52 pages) and distribute through retail chains. 

Through response cards and surveys they have found out their readers don’t have ties to farming and want to learn more about it, they’re interested in food safety issues, recipes, how to access products as well as agricultural and culinary tourism. 

Of those getting the magazine 93 per cent are female, but Osadchuk thinks this demographic will change, pointing out they are beginning to receive many response cards from men.

The organization also publishes an electronic newsletter issued four to eight times a year. Each year they are seeing a 20 per cent increase in hits to their website (they had 416,000 visitors in 2007/2008). 

Tom Henry

Surveys and anecdotal sources are two ways Tom Henry, editor of Small Farm Canada, obtains information about his readership. 

Henry says he uses a loose interpretation of Statistics Canada’s categories to define his readership – small farm operators who gross less than $50,000 a year from their agricultural efforts. A survey conducted shortly after the magazine was established in 2004 revealed that 53 per cent of its readers were female and readers’ average combined off-farm and farm income was $74,000 a year.

Henry has also harnessed the survey efforts of advertisers to glean readership information. From surveys conducted by John Deere, for example, he’s learned that small farmers apt to buy tractors of 50 hp or less often cluster within 100 kilometres of centres with a stable source of middle class income. 

Reader feedback is another key source, he says, observing those answering circulation telephone lines are usually the first to receive this information. Freelancers and letters to the editor are other sources, as are trade shows. By connecting with readers at farm shows, he has learned that many of his readers are commodity farmers with a small farm component. 

Henry says his publication has two groups of readers: one which is extremely knowledgeable about agriculture and looking for information to augment this knowledge, especially in terms of trends; the other which is inexperienced and needing basic information.

“They actually fit together more harmoniously than you might think,” he says.

Yet, when it comes to defining readership, Henry takes statistics and feedback with a grain of salt. He says he will react to positive feedback but does not respond to negative feedback to the same degree. Readers can make erroneous assumptions, he explains.  

A small farmer himself, Henry unapologetically draws on his own experiences and interests when shaping content. Good magazines wear a character and come out of a vision, he says. “Right now Small Farm Canada wears my vision and I want it to be like that. I want it to have a personality behind it.”
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Although the tours were fantastic, CFWF annual meeting delegates endured some rather miserable weather conditions while in the Comox Valley. Here, ECFWA member and CFWF president John Greig tries to keep his camera dry while watching a demonstration of cranberries being harvested.
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Musings with a message

By Theresa Whalen-Ruiter, For Your InFARMation
Based on a presentation at the 2008 CFWF annual general meeting in Comox, B.C. 

	“Say it with a smile,” was one of the key messages from renowned Canadian cartoonist, Gordon Coulthart, as speaker for the ‘Think outside the box’ session of the CFWF conference. 

Coulthart was a co-creator of the single panel cartoon ‘Farcus’ that appeared in more than 250 newspapers worldwide and still lives at www.farcus.com. Coulthart then founded Funbag Annimcation Studios in Ottawa and has since produced television programs such as Toad Patrol, The Mole Sisters, For Better or For Worse, and King. More recent works have included designing cartoons for international broadcasters and developing animation for interactive purposes.

With cartoons on point flashing on the big screen behind him, Coulthart highlighted the unique traits of cartoons in communications, saying cartoons can:

· get away with saying things that regular copy can’t;

· de-junk issues by simply stating the obvious;

· speak volumes with only a few words;

· offer more than one perspective at a glance;

· be customized to your particular story, issue or industry;

· are timeless;

· resonate; and,

· can be used anywhere. 

CoulthartCartoons.com the on-line gallery where his musing with a message can be downloaded. There, among other creations, you’ll find ‘The Barnders’ sharing a lighter side to life on a farm as well as some common sense with a smile. You can also have custom cartoons created, usually within 24 hours. 

When asked if he ever runs out of ideas, Coulthart quips, “Never. I get ideas all the time and keep a little book with me to scribble them down before I get another idea and forget the first one!”

Gordon Coulthart can be reached at 613-291-6823 or gord-on@hotmail.com.
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	Money and time well spent

By Leslie Ballentine, Ballentine Communication Group

	Some of the country’s best news heads were spinning November 10 and 11 when the Hamilton Spectator hosted a two-day workshop on multi-medium journalism. Put on by the Canadian Newspaper Association, the fully booked Poynter Institute workshop attracted some of Canada’s leading news organizations… and me. 

Thanks to a posting from Owen Roberts, ECFWA members were given an opportunity to attend what turned out to be a worthwhile event.  Although geared for print editors the sessions also proved useful for journalists and communicators who want to reach digital audiences easily and effectively.  So, while many ECFWA members were tromping through the Royal or putting their latest issue to bed, I was building bridges on behalf of the farm media while learning how news organizations (large and small) are using the Internet to both deliver and obtain news. All this, plus plenty of food and a free Pub reception, for only a $50 registration fee.

Workshop Quotable: 
“Newspapers are for readers, 
TV is for viewers and 
the Internet is for seekers.”
This was more than an opportunity to build bridges between rural, farm and urban journalists. By their own admission, even those news organizations with dedicated on-line editors gained from the information and ideas. From learning what Twitter, Widgets or Swivel are and how reporters and organizations can (and do) use them, to deciding on what is the best form and medium for delivering a particular story, the bottom line was that newsrooms are changing and are starting to think ‘Web First’.  The workshop illustrated, with concrete examples, the many tools and opportunities for farm media and communicators to latch onto. Some, such as slideshows, are practical for even the smallest publication, while others such as micro-blogging may not warrant the time and trouble. 

To help those spinning heads The Poynter Institute also has a NewsU journalism e-learning site: www.newsu.org. Many of the 65 online courses are free. Topics include writing and reporting techniques, visual journalism and Multimedia storytelling. Courses also cover ethics and values plus newsroom skills and management training.  If their on-line courses are as good as their workshop, ECFWA members would be getting more than your money’s worth and you’d be building more bridges too.   
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	Figuring how to deal with climate change
By Lilian Schaer, AGCare
Based on the 2008 ECFWA fall professional development tour.

	
Helping the world adapt to climate change is the mission of a unique research facility at the University of Western Ontario in London, Ontario. The Biotron, one of the most advanced of its kind in the world, is working to bridge research in environment, agriculture, medicine and engineering in order to respond to environmental change.

“We’re not here to mitigate climate change, we’re here to help adapt to it,” said Amar Singh, former general manager of the Biotron Institute for Experimental Climate Change Research, who toured members of ECFWA through the facility in early November. “Adaptation is the necessary strategy if we’re going to deal with climate change.”

The institute’s sophisticated controlled environments allow researchers to look at things like the resilience of biological organisms to environmental stresses brought on by climate change or the impact of transgenic organisms on natural ecosystems. The Biotron is also able to look at ways to minimize the impacts of plant diseases and pest on agriculture and forestry and determine how to address the spread of insect-borne diseases like West Nile. 

The Biotron houses several level two and three containment labs that can handle risky plant and animal pests, many of whom could potentially be used in bio-terrorism attacks. The building also features a series of large roof-top greenhouses called biomes that are completely sealed off from outside air, which allow for unique research opportunities. 

“In our sealed biomes, we can introduce pollutants, insects or pathogens into a controlled environment to try to solve environmental problems,” said Singh, adding that the biomes are large enough to grow trees inside and can sustain an interior temperature of 30C when it is -20C outside. 

The pine beetle currently ravaging forests in British Columbia and expected to kill 80% of the province’s pine trees by 2014 is one issue the Biotron is currently working on. Singh said researchers at the Biotron hope to solve the pine beetle problem before it spreads further east by looking at new ways to naturally target the pest. 

The building’s basement has an earth science climate chamber where researchers can take a soil core sample from anywhere in the world, preserve it and then regulate all the environmental parameters. Looking at what will happen to permafrost as it melts and how that can affect the biodiversity of the north, as well as the infrastructure and sustainability of northern communities and business interests is a major area of interest. 

Singh added that the Biotron’s unique ability to look into the future may allow scientists to develop crops that are more resilient to things like drought or pests or develop medical bio-products like vaccines, antibodies and proteins to treat disease in humans. 

The Biotron is hosted by the University of Western Ontario in partnership with the University of Guelph, and is attracting visiting researchers from around the world. Funding for the Biotron comes from a variety of sources, including the Canada Foundation for Innovation, Natural Sciences and Engineering Research Council of Canada, Ontario Innovation Trust and Ontario Ministry of Research and Innovation. 

ECFWA members toured the facility as a follow up to a presentation Singh made at the organization’s annual meeting this past spring. About a dozen members participated in the tour held November 4. 

Photos can be seen at http://www.flickr.com/photos/agrifoodprojects/sets/72157608790384041/.
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One of the highlights of the CFWF conference was a day-long aquaculture tour to a salmon hatchery and two salmon farms. Following the theme of “Safety-first”, ECFWA members Adele Pelland, Marty Brett and David Townsend model their very attractive personal flotation devices that were a requirement on the tour.
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	Niblets

If you have any member news to include in the Niblets, please contact Kim at 519-767-4644, kim.waalderbos@adfarmonline.com

	Farms.com in London has welcomed Andrew Campbell as interactive media editor. Andrew's new role will entail working to get more farm news to producers using approaches that may not be the 'traditional' ways farmers receive their information. Andrew can be reached at 877-438-5729 ext. 5023 or andrew.campbell@farms.com. 


Elbert van Donkersgoed of Terra Coeur has changed his contact information to 22 Glasgow St. N., Guelph, Ont., N1H 4V5. He can also be reached via elbert@terracoeur.com and 519-763-2589. 


CFWF Senator George Atkins, 91, is doing well in Gateway Haven senior’s residence in Wiarton. He has some difficulty with arthritis and mobility but otherwise doesn’t miss a beat and is still very interested in Farm Writer activities. His pet project, the Canadian-based Developing Countries Farm Radio Network (DCFRN) has recently undergone a change in name to Farm Radio International (FRI).


Jamie Reaume has accepted the role of executive director for the Holland Marsh Growers’ Association. He can be reached at 905-251-6786 and jreaume@rogers.com. 

Jim Romahn has moved. His new co-ordinates are 16-50 Bryan Court, Kitchener, Ont., N2A 4N4. He can also be reached at 519-893-6111. His e-mail still remains as jromahn@golden.net. Jim mentioned it was a challenging move since he broke his collarbone and two ribs, and had a pacemaker installed two weeks before moving day. He’s now back in form and maintains his jogging and swimming routine. 


The Grower, a publication of the Ontario Fruit and Vegetable Growers’ Association, is now under the editorial leadership of Karen Davidson, 416-252-7337 and kdavidson@biosci.ca. 


Lisa McLean has shifted from her position with the Ontario Soybean Growers to join the Ontario Corn Producers’ Association in the new role as Communications Manager in April 2008. Along with husband Rob and daughter Katie, Lisa welcomed Zoe, her second baby girl, in May. She officially started back to work from her maternity leave this fall. Lisa can be contacted at 519-767-4137 and lmclean@ontariocorn.org. 


Lyndsey Smith, associate editor with Farm Business Communications, is now based at Ottawa, Ontario having made the move from Winnipeg, Manitoba last fall. Currently on maternity leave, Lyndsey welcomed wee Hannah in late March of this year. Lyndsey is returning to work, mainly as a writer with Country Guide and Grainews, in late February and looks forward to meeting fellow Eastern farm writers. She just finished her first half marathon in October and is an avid cowgirl on the lookout for a barn to ride at. If you’re in the Ottawa area, Lyndsey would love to hear from you, contact her at prairietaurus@gmail.com. 
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Lyndsey and Hannah

Paul Mahon is now publisher of Ontario Farmer Publications after the departure of long-time publisher Merv Hawkins. Hawkins had worked for Ontario Farmer for 30 years, starting out as a saleperson, moving to sales manager and eventually to publisher. Mahon had held the position of associate publisher for several years, along with the title of Editor-in-Chief.

Richard Phillips of the Grain Growers of Canada is now doing volunteer speaking engagements for the Canadian Foodgrains Bank. Richard worked in Africa, Afghanistan and Central America with Foodgrains. Along with photos and short video clips he shares interesting stories of food aid and agricultural development. Call 613-233-9954 if you are interested in having him come speak.


Sarah Andrewes has assumed the role of vice president for Hill & Knowlton Canada, based in Toronto. She can be contacted at 416-413-4605 or sarah.andrewes@hillandknowlton.ca. 
Welcome to the following new ECFWA members:

Susy Kilby, Canadian Farm Business Management Council
Ulrike Kucera, Canadian Wind Energy Association
Heather Largy, Quarry Integrated Communications
Angela Leach, Farm Credit Canada
Andrew McClelland, Quebec Farmers Advocate
Julie McIntosh, McCormick Company
Stefanie Nagelschmitz, University of Guelph
Lyndsey Smith, Farm Business Communications
Maggie VanCamp, Country Guide
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	ECFWA 2008-09 executive

	President: Kelly Daynard, Ontario Farm Animal Council, kdaynard@ofac.org
First Vice President: Sarah Andrewes, Hill & Knowlton Canada, sarah.andrewes@hillandknowlton.ca
Second Vice President: Mary Baxter, Better Farming, mbaxter@betterfarming.com
Past President: Lilian Schaer, AGCare, lschaer@agcare.org
Secretary-Treasurer: Sarah Brown, Quarry Integrated Communications, sbrown@quarry.com
Newsletter Editor: Kim Waalderbos, AdFarm, kim.waalderbos@adfarmonline.com
Directors: 

Scott Allison, Farmers Feed Cities, scott@farmersfeedcities.com
Andrew Campbell, Farms.com, andrew.campbell@farms.com
Clare Illingworth, Syngenta Crop Protection Canada, clare.illingworth@syngenta.com
Jane Robinson, AdFarm, jane.robinson@adfarmonline.com
Theresa Whalen-Ruiter, For Your InFARMation, twr@rogers.com
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The Nib is a distribution for members of the 
Eastern Canada Farm Writers’ Association

Editor: Kim Waalderbos kim.waalderbos@adfarmonline.com
Newsletter comments or suggestions are welcome


All content copyright 2008 ECFWA 
www.ecfwa.ca
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